
by percentage of respondents (excluding "don’t know” responses)

Source:  Leisure Vision/ETC Institute (August 2011)

2010-2011
28%

2006-2009
31%

Prior to 2006
14%

Never
27%

Q1. When Was the MOST RECENT YEAR(S) You And/Or 
Members of Your Household Visited the Botanical Center?

by percentage of respondents who indicated that they have visited the Botanical Center 
(excluding "don’t know" responses)

1 time
24%

2 times
24%

3-4 times
31% 5-9 times

12%

10 or more times
9%

Q2. Amount of Times Respondent Households Have Visited 
the Botanical Center in the Past 5 Years

Source:  Leisure Vision/ETC Institute (August 2011)



29%

25%

23%

17%

14%

11%

10%

6%

To attend special events

To attend private events

To learn about plants/plant collections

To enjoy art & educational exhibits at the garden

To relax and unwind

To have my children interact with natural world

Entertain out of town guests & showcase Quad City 

To enjoy the specialized family programs

0% 10% 20% 30% 40%

Q3. TWO Major Reasons Respondent Households Visit the 
Quad City Botanical Center

Source:  Leisure Vision/ETC Institute (August 2011)

by percentage of respondents who indicated that they have visited the Botanical Center 
(multiple choices could be made)

53%
43%

42%
40%
40%
39%

37%
30%

29%
28%

20%
14%
13%

11%
9%

6%
2%

12%

Butterfly garden
Sun Garden Atrium

Koi fish pond
Wildflower garden

Gift shop
Special events

Educational greenhouse
Banquet Room

Art exhibits
Secret gardens

Event tent
Resource library

G-Scale garden train
Conifer collection

Physically Challenged Garden
Motor coach travel club trip

Other
None chosen

0% 20% 40% 60%

by percentage of respondents (multiple choices could be made)

Q4. ALL Facilities & Programs Respondent Households Have 
Used at the Quad City Botanical Center

Source:  Leisure Vision/ETC Institute (August 2011)



35%

3%
0%

38%
34%

30%
28%

26%
25%

20%
16%

15%
9%
9%

4%
4%
3%

Butterfly garden
Sun Garden Atrium

Gift shop
Educational greenhouse

Banquet Room
Special events

Koi fish pond
Art exhibits

Wildflower garden
Secret gardens

Event tent
Resource library

Physically Challenged Garden
Conifer collection

G-Scale garden train
Motor coach travel club trip

None chosen

0% 10% 20% 30% 40% 50%
Visit Most Visit 2nd Most Visit 3rd Most

by percentage of respondents who selected the item as one of their top three choices 

Q5. THREE Exhibits That Respondent Households Indicated 
They Have Visited the Most Often

Source:  Leisure Vision/ETC Institute (August 2011)

49%

41%

41%

34%

26%

18%

6%

Education about plants

Relaxation and escape

Entertainment

Family interaction

Socializing

Celebration

Rental options

0% 20% 40% 60%

by percentage of respondents (multiple choices could be made)

Q6. THREE Most Important Experiences Respondent 
Households Gain From Visiting the Quad City Botanical Center

Source:  Leisure Vision/ETC Institute (August 2011)



Yes
34%

No
66%

Q7. Did You Know that the Quad City Botanical Center is 
Governed By a Non-Profit Organization of Local Citizens and 

Does Not Receive Any Local Tax Dollars?
by percentage of respondents (excluding “don’t know" responses)

Source:  Leisure Vision/ETC Institute (August 2011)

Yes
38%

No
62%

Q8. Did You Know that Membership at Quad Cities Botanical 
Center is Open to Any Resident of Iowa or Illinois in the 

Greater Quad City Area, and That Members at the Quad City 
Botanical Center Receive Free Admission to the Center and 

Many Other Privileges?
by percentage of respondents (excluding “don’t know" responses)

Source:  Leisure Vision/ETC Institute (August 2011)



52%

15%

15%

14%

13%

11%

11%

6%

Not enough time

I do not think there is enough to do 

Too expensive

Did not know it was a public facility

Not that interested in plants/gardens

Not interested in the special events

Too far to get to

Did not know it was a non-profit org.

0% 20% 40% 60%

by percentage of respondents (multiple choices could be made)

Q9. ALL Reasons Respondent Household Has Not Used the 
Botanical Center or Reasons Respondent Household Does Not 

Use the Botanical Center More Often

Source:  Leisure Vision/ETC Institute (August 2011)

58%

51%

50%

49%

49%

47%

45%

43%

35%

Eagles' nest climbing towers/scenic overlook

Cave exploration

Sand and water play area

Wetland and wooded area

Storybook and theater gardens

Environmental energy garden

Native American village

Midwest farming exhibit

Transportation themed playground

0% 20% 40% 60% 80%

by percentage of respondents (multiple choices could be made)

Q10. ALL the Attractions Respondents Would Visit With Their 
Children If the Quad City Botanical Center Developed a Special 

CHILDREN’S GARDEN

Source:  Leisure Vision/ETC Institute (August 2011)



Several times a month
4%

Once per month
5%

4-6 times per year
15%

2-3 times per year
34%

1 time per year
19%

Never
23%

Q11. How Often Would You Visit the Botanical Center if they 
Built a CHILDREN’S GARDEN and It Had the Features Most 

Important to Your Household?
by percentage of respondents (excluding "don’t know” responses)

Source:  Leisure Vision/ETC Institute (August 2011)

59%

51%

49%

47%

47%

44%

43%

38%

35%

29%

Planting plants

Imaginative play

Building with sand/sticks/other natural materials

Exploring in the soil

Climbing

Water play

Drawing

Unstructured play

Acting out stories

Hiding

0% 20% 40% 60% 80%

by percentage of respondents (multiple choices could be made)

Q12. ALL the Experiences Respondents Would Like 
Added to Their Child’s Life

Source:  Leisure Vision/ETC Institute (August 2011)



50%

50%

42%

42%

41%

39%

38%

38%

34%

32%

29%

28%

27%

22%

21%

19%

Potential home gardening exhibits

More seasonal & flower displays

Concert and performing arts series

Green low impact living

Expanded climate controlled atriums

Coffee or sandwich shop

Expanded growing greenhouses

Rare or special collections

Night time visiting hours

Outdoor adventure club

Garden club for youths

Garden club for adults

Programs on how to grow tropical plants

More education/meeting facilities

Electronic audio to enhance self-guided visits

Adult/singles events

0% 20% 40% 60%

by percentage of respondents (multiple choices could be made)

Q13. ALL the Exhibits, Facilities, and Programs that 
Respondents Would Visit or Use At the Botanical Center

Source:  Leisure Vision/ETC Institute (August 2011)

34%
27%
27%

22%
22%

20%
20%

18%
16%

14%
13%
13%

12%
12%

6%
3%

Potential home gardening exhibits

Concert and performing arts series

More seasonal & flower displays

Coffee or sandwich shop

Green low impact living

Outdoor adventure club

Expanded climate controlled atriums

Rare or special collections

Night time visiting hours

Garden club for youths

Programs on how to grow tropical plants

Garden club for adults

More education/meeting facilities

Expanded growing greenhouses

Adult/singles events

Electronic audio to enhance self-guided visits

0% 10% 20% 30% 40%
Visit Most Visit 2nd Most Visit 3rd Most

by percentage of respondents who selected the item as one of their top three choices 

Q14. Which THREE Exhibits, Facilities and Programs 
Respondents Would Visit or Use the Most Often

Source:  Leisure Vision/ETC Institute (August 2011)



$13-$15 per visit
3%

$10-$12 per visit
22%

$7-$9 per visit
28%

$3-$6 per visit
34%

$1-$2 per visit
4%

Wouldn't visit
9%

Q15. Maximum Amount Respondent Would Be Willing to Pay For 
An Adult Admission Pass If the Improvements Made to the Quad 

City Botanical Center Included Those Things That Are Most 
Important to You and Your Family
by percentage of respondents (excluding "don’t know" responses)

Source:  Leisure Vision/ETC Institute (August 2011)

Very Important
25%

Somewhat Important
37%

Not Sure
31%

Not Important
7%

Q16. How Important Do You Think It Is to Expand the 
Botanical Center?

by percentage of respondents (excluding "don’t know" responses)

Source:  Leisure Vision/ETC Institute (August 2011)



52%

51%

37%

14%

13%

11%

11%

9%

7%

6%

5%

3%

Word of mouth

Newspaper

Television

Radio

Flyers and brochures

Radish/Showcase

Social network

At other attractions

Botanical Center web-site

Convention/Visitors Bureau

Botanical Center newsletter

Botanical Center e-mail blasts

0% 20% 40% 60%

by percentage of respondents (multiple choices could be made)

Q17. ALL the Ways Respondents Learn About the Quad 
City Botanical Center

Source:  Leisure Vision/ETC Institute (August 2011)

5%

7%

3%

6%

2%

6%

1%

11%

10%

6%

4%

2%

4%

1%

1%

31%

33%

25%

20%

18%

18%

5%

6%

23%

20%

23%

16%

22%

16%

9%

6%

29%

31%

42%

54%

57%

57%

84%

87%

Putnam Museum and IMAX

Niabi Zoo

John Deere Pavilion

Bettendorf Family Museum

Figge Art Museum

VandeVeer Botanical Garden

Moline's Riverside Greenhouse

Rock Island's Longview Greenhouse

0% 20% 40% 60% 80% 100%
10 or more times 6 to 9 times 2 to 5 times 1 time Didn't Use

by percentage of respondents who selected the item as one of their top three choices 

Q18. How Often Respondents Have Visited Each of the Quad 
City Facilities Listed Over the Past THREE Years

Source:  Leisure Vision/ETC Institute (August 2011)



Q19.  Demographics: Ages of People in Household
by percentage of household occupants

Under 5 years
10%

5-9 years
7%

10-14 years
7%

15-19 years
7%

20-24 years
7%

25-34 years
13%

35-44 years
10%

45-54 years 
13% 55-64 years

17%

65-74 years
7%

75+ years
3%

Source:  Leisure Vision/ETC Institute (August 2011)

Male
45%

Female
55%

Q20.  Demographics: Gender of Respondent
by percentage of respondents

Source:  Leisure Vision/ETC Institute (August 2011)



Under 35
21%

35 to 44
16%

45 to 54
24%

55 to 64
24%

65+
15%

Q21.  Demographics: Age of Respondents
by percentage of respondents

Source:  Leisure Vision/ETC Institute (August 2011)

African American
7%White

82%

Asian/Pacific Islander
1%

American Indian
2%

Other
8%

Q22.  Demographics: Ethnicity
by percentage of respondents

Source:  Leisure Vision/ETC Institute (August 2011)



Under $25,000
9%

$25,000-$49,999
20%

$50,000-$74,999
24%

$75,000-$99,999
20%

$100,000-$149,999
11%

$150,000 and over
4%

Not provided
12%

Q23. Demographics: Annual Household Income
by percentage of respondents

Source:  Leisure Vision/ETC Institute (August 2011)


